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Dear Town Official:

This newsletter is being sent to you by Cornell Cooperative Extension of Madison County on behalf of the
Madison County Farmland Protection Board.

We hope that you find the information in this newsletter helpful. We welcome your comments. Call us at

6843001.
Sincerely,

Yoo 2. B At
Karen Baase April Winslow
Extension Issue Leader Community Educator
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Implications of Introducing Wine into NYS
Grocery Stores*
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* for the full paper and references on this topic, including a detailed discussion of the conceptual model, simulatiancmedelis, please visit: http://www avine
economics.org/workingpapers/AAWE_WP48.pdf
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An introductioll to growing, p essing and marketing hops inf NYS
- 4 P

Saturday
March 20th
8am SHARP to Spm

SARANAC BREWERY
830 Varick Street
Utica, NY 13502

$75 for Northeast Hops Alliance (NeHA) members,
$95 for non-NeHA members
Become a NeHA member today!

Cornell University

Course fee includes lunch, as well as pizza and beer " — R .
after the course. ':__,D(]p(‘ rative E).'tC_T151,D_I1,
x e -
Course is lead by Gorst Valley Hops. ! f _P‘u"Iﬂd.lbUI—l L[luﬂt}l’

To register: www.northeasthopalliance.org

or 315-684-3001 P.O. Box 1209, 100 Eaton S

Registration is limited. Morrisville. NY 13408
Sign up today to !

reserve your spot!

3156843001

fax: 3156849290
email: madison@cornell.edu
www.madisoncountycce.org




